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IMX BY THE NUMBERS

2,500 EXPECTED ATTENDANCE

98% OF ATTENDEES
RECOMMEND ATTENDING IMX

93,000 sq. ft. or exHiBIT
SPACE AT MUSIC CITY CENTER

250 EXHIBITING BRANDS

WHO YOU WILL MEET

+ Barge and towboat owners
& operators

+ Shallow draft ports and terminals,
stevedoring firms

* Fleeting and harbor service providers
+ Inland shipyards and repair facilities

+ Dredging companies and marine
contractors

+ Engineers, divers, surveyors,
consultants

* Related government agencies

WHY EXHIBIT?
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#IMX2023 was all about BREAKING RECORDS!

GROW YOUR BUSINESS

In addition to a trade show floor

that caters specifically to waterways
operations with the latest products
and services to serve you well today
and prepare you for tomorrow, all will
benefit from education and unique
networking events at no extra cost.

SHOW STATS & FEATURES
* 1 low cost & no rate increases
* 13 exhibit hours

+ General sessions, education sessions,
training opportunities and new
product/service showcases

« Networking for the entire group

EDUCATION TOPICS INCLUDE

10'x 10 $3,200 + New Technology & Engineering
20'x 10’ $5,800 + Safe Operations
30'x 10’ $8,100 « Sustainability & Environmental
Stewardship
20" x 20’ $10,000
+ Workforce Advancement
20" x 30’ $13,800

“Well attended by the right groups. Proud to have been part
of this years show, and looking forward to next years event.”

- ROBERT A SOCHA, CONRAD SHIPYARD

Want to showcase your brand at #IMX2023? For traditional exhibitor ] ]

opportunities, contact: Susie Jensen at susie@wjinc.net or 513-304-1784 inlandmari neexpo,com
Looking to elevate your brand’'s exposure? For custom sponsorship

opportunities, contact: Emily Tintera at emily@wjinc.net or 314-805-1395



